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“Terms of Use”

We invite our subscribers to enjoy all the features this site has to offer. But we must
require that each subscriber abide by certain rules so that no one's rights are stepped

on.

Failure to abide by these rules can result in immediate termination of access to this site,

without refund or recourse.

In these Terms and Conditions "we, our, us, FMN, Robert Ward" refers to Food Marketing

Network
The Food Marketing Network is wholly owned by Robert Ward
ACCEPTANCE OF TERMS

By accessing the content of www.foodmarketingnetwork.com ("the Website") you agree to

be bound by the terms and conditions set out herein and you accept our privacy policy

available here [Privacy Policy]. If you object to any of the terms and conditions set out in

this agreement you should not use any of the products or services on the Website and

leave immediately.

You agree that you shall not use the Website for illegal purposes, and will respect all
applicable laws and regulations. You agree not to use the website in a way that may impair
the performance, corrupt the content or otherwise reduce the overall functionality of the
Website. You also agree not to compromise the security of the Website or attempt to gain

access to secured areas or sensitive information.

You agree to be fully responsible for any claim, expense, liability, losses, costs including
legal fees incurred by us arising from any infringement of the terms and conditions set out

in this agreement.
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1. Do not share your logon passwords and user names. Our system is designed to
detect this immediately, and suspend any account where more than one person signs

on using the same username and password.

2. No advertising, trading of goods or services, or other commercial use is allowed
except in classified ad forums. No bulk e-mail, junk mail or spam, chain letters, or

repeat postings of the same message is permitted anywhere on the forums.

3. Please use your own name when posting to the discussion forums. Do not

impersonate anyone else.

4. Treat other subscribers with courtesy and respect when posting messages to the
discussion groups. No unnecessary name calling or abuse toward any subscriber is

allowed.
5. Please avoid shouting (using all capital letters) in the discussion forums.

6. Do not use vulgarity, obscenity, profanity, ethnic slurs, hate speech, or sexually explicit
language, or harass, abuse, or threaten other subscribers in the discussion forums. Do

not libel or defame others. This site strongly disapproves flaming.

7. When you post content in the discussion forums, you permit this site to display and
distribute the content, and to use it for advertising and promotion. You grant to this
site the complete, perpetual, but non-exclusive right to use, reproduce, modify, adapt,
translate, distribute, sub-license, etc. the content in whole or in part, throughout the
world and universe, on a royalty-free basis. We do not try to edit or to monitor
messages posted on the discussion forums, but we reserve the right to edit or
remove objectionable postings. The person posting a message is solely responsible
for it, not this site. Violators may be permanently banned from using the forums, or

even have their subscriptions terminated.

MODIFICATION

Robert Ward reserves the right to change any part of this agreement without notice and
your use of the Website will be deemed as acceptance of this agreement. We advise users

to regularly check the Terms and Conditions of this agreement.
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Robert Ward has complete discretion to modify or remove any part of this site without

warning or liability arising from such action.
COPYRIGHT

All intellectual property of Robert Ward such as trademarks, trade names, patents, registered
designs and any other automatic intellectual property rights derived from the aesthetics or

functionality of the Website remain the property of Robert Ward.

By using the Website you agree to respect the intellectual property rights of Robert Ward
and will refrain from copying, downloading, transmitting, reproducing, printing, or exploiting
for commercial purpose any material contained within the Website unless expressly

permitted to do so as highlighted on the site.

Unless otherwise stated, we or our licensors own the intellectual property rights in the
website and material on the website. Subject to the licence below, all these intellectual

property rights are reserved
LICENSE TO USE THE WEBSITE

You may view, download for caching purposes only, and print pages from the website for

your own personal use, subject to the restrictions below.

You must not:

(a) republish material from this website (including republication on another website);
(b) sell, rent or otherwise sub-license material on the website;

(c) reproduce, duplicate, copy or otherwise exploit material on our website for a commercial
purpose. The information is there for you to adapt in to your own business, use for your

own ideas and reference with the appropriate acknowledgements.
(c) edit or otherwise modify any material on the website; or

(d) redistribute material from this website [except for content specifically and expressly
made available for redistribution (such as our newsletter, free to use content articles and

information where express permission is given)
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Copyright and Trademark Law
All editorial content and graphics on this site are protected by UK copyright and
international treaties and may not be copied or re-used without the express written

permission of this site, which reserves all rights.
DISCLAIMERS

The information contained with the Website is provided on an "as is" basis with no
warranties expressed or otherwise implied relating to the accuracy, fitness for purpose,

compatibility or security of any components of the Website.

We do not guarantee uninterrupted availability of the www.foodmarketingnetwork.com

Website and cannot provide any representation that using the Website will be error free.

EARNINGS AND INCOME DISCLAIMER

We make every effort to ensure that we accurately represent these products and services
and their potential for income. Earning and Income statements made by our company and
its customers are estimates of what we think you can possibly earn. There is no guarantee
that you will make these levels of income and you accept the risk that the earnings and

income statements differ by individual.

As with any business, your results may vary, and will be based on your individual capacity,
business experience, expertise, and level of desire. There are no guarantees concerning the
level of success you may experience. The testimonials and examples used are exceptional
results, which do not apply to the average purchaser, and are not intended to represent or
guarantee that anyone will achieve the same or similar results. Each individual's success

depends on his or her background, dedication, desire and motivation.

There is no assurance that examples of past earnings can be duplicated in the future. We
cannot guarantee your future results and/or success. There are some unknown risks in
business and on the internet that we cannot foresee which can reduce results. We are not

responsible for your actions.

The use of our information, products and services should be based on your own due

diligence and you agree that our company is not liable for any success or failure of your
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business that is directly or indirectly related to the purchase and use of our information,

products and services.
DISTANCE SELLING REGULATIONS

We abide by the UK Distance Selling Regulations and the statutory rights covered by this
act. Full details can be found here: http://www.opsi.gov.uk/si/si2000/20002334.htm

THIRD PARTIES

The Website may contain hyperlinks to websites operated by other parties. We do not
control such websites and we take no responsibility for, and will not incur any liability in
respect of, their content. Our inclusion of hyperlinks to such websites does not imply any

endorsement of views, statements or information contained in such websites.
SEVERANCE

If any provision of this Agreement is held to be invalid or unenforceable, such provision

shall be struck out and the remaining provisions shall remain in force.
GOVERNING LAW AND JURISDICTION

This Agreement will be governed by the laws of England and any user of the Website
hereby agrees to be bound exclusively by the jurisdiction of English courts without reference

to rules governing choice of laws.
Limitation of Liability

THIS SITE PROVIDES THE INFORMATION, SERVICES AND PRODUCTS ON THIS WEBSITE "AS
IS" WITHOUT WARRANTIES OF ANY KIND. YOU ALSO AGREE THAT THIS SITE & ROBERT
WARD SHALL NOT BE RESPONSIBLE FOR ANY CONTENT FOUND ON THE THIS SITE
FORUMS AND THAT YOUR USE OF THIS SITE FORUMS AND ANY DOWNLOADING OF
MATERIALS FOUND ON OR THROUGHOUT THE THIS SITE FORUMS IS DONE AT YOUR
OWN RISK AND THAT YOU WILL BE SOLELY RESPONSIBLE FOR ANY DAMAGES TO YOUR
COMPUTER OR DATA THAT RESULTS.

ALL EXPRESS WARRANTIES AND ALL IMPLIED WARRANTIES, INCLUDING WITHOUT
LIMITATION WARRANTIES OF MERCHANTABILITY AND FITNESS FOR A PARTICULAR
PURPOSE, AND NON-INFRINGEMENT OF PROPRIETARY RIGHTS ARE HEREBY DISCLAIMED
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TO THE FULL EXTENT PERMITTED BY LAW. THIS SITE DOES NOT WARRANT THAT THE USE
OF PERFORMANCE OF THIS WEBSITE WILL BE TIMELY, UNINTERRUPTED OR FREE OF
ERROR, OR THAT THIS WEBSITE OR ITS SERVER WILL BE FREE OF VIRUSES. IN NO EVENT
SHALL THIS SITE, ITS OFFICERS, DIRECTORS, AGENTS AND EMPLOYEES BE LIABLE FOR ANY
LOSS OR INJURY, DIRECT OR INDIRECT, INCIDENTAL, CONSEQUENTIAL, SPECIAL OR
EXEMPLARY DAMAGES, OR ANY DAMAGES WHATSOEVER ARISING FROM THE USE OR
PERFORMANCE OF THIS WEBSITE OR FROM ANY INFORMATION, SERVICES OR PRODUCTS
PROVIDED THROUGH THIS WEBSITE, EVEN IF THIS SITE HAS BEEN ADVISED OF THE
POSSIBILITY OF SUCH DAMAGES. IN THE EVENT THAT APPLICABLE LAW PREVENTS THE
EXCLUSION OF LIABILITY FOR CERTAIN WARRANTIES, SUCH EXCLUSION DOES NOT APPLY
TO YOU TO THE EXTENT LIMITED BY LAW.

© Food Marketing Network - Robert Ward 2009 page: ©



